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6236 respondents covered in Wave 1 and 5902 covered in Wave 2
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1.Popularity (Recognition + Likability)

-~ (Weightage)

= Celeb Power Score
(CPS)
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— Recognition

— Likeability
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Image Attributes
Trustworthy/Reliable 14 Dynamic
Stylish/Trendy 15 Distinguished/Classy/Sophisticated
Handsome/Beautiful 16 Healthy/Fit
Cute 17 Global personality/ International personality appeal
Carefree / Fun Loving 18 Tech-savvy
Funny/Humorous 19 Modern
Bold/Daring 20 Intelligent
Grounded/Humbl e 21 Family Oriented
' outhful 22 Sexy
Coal 23 Energetic
ToughiHas Stamina 24 Financially sawvwyrAstute
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InnovativesC reative 25  Belf-made

—_
(Y]

hachofF eminine

Glamorous was covered in the Wave-1 and was
replaced by Carefree / Fun Loving in the 2" Wave
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